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October is recognized as The Breast Cancer
Awareness Month when international campaigns
are organized to raise research and development
funds, enable patient support groups and more
importantly encourage women to know the facts
about their leading cause of cancer death.
Initiated in 1985, the program’s main objective
is encouraging regular breast examination and
mammography for screening of breast cancer.1
Studies show that the movement has been
successful in promoting detection of breast cancer
at earlier stages.2 Interestingly, it has been shown
that during October, search trends for the term
"breast cancer" across all Google domains
signiﬁcantly increased, indicating more concern
and attention among the public and maybe among
health professionals, as well.3 This success can be
attributed both to the speciﬁc events during the
campaign and to cumulative increases in public
awareness and the following behavioral changes.2
The majority of breast cancer deaths occur in
low- and middle-income countries, where
awareness is limited and delayed admission is
common.4, 5 For instance in Iran, the incidence of
breast cancer disease is rising and many patients
present with advanced stages due to delay in
admission and they are in average one decade
younger than their western counterparts at the ﬁrst
presentation.6,7 Nevertheless, studies show that
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awareness of women regarding breast cancer
8,9
warning signs and screening is very limited.
Studies from other countries with limited
resources also emphasize the urgent need for
improving breast cancer awareness, especially
because the future rising breast cancer mortality
rates are expected be greatest in these countries.10,11
For designing eﬀective awareness programs,
it’s essential that main themes are recognized
according to the knowledge gaps. Accordingly,
ABC of breast cancer awareness can be suggested
and summarized as follow:
A: All women are at risk. They should know
that breast cancer is the most common cancer killer
among women worldwide. While many women
might think breast cancer mainly occurs in
developed nations and among those with positive
family history, most breast cancer deaths develop
in developing countries;
B: Awareness of early signs and symptoms and
adherence to regular and age-appropriate breast
cancer screening is recommended for every
woman;
C: Breast cancer is curable, especially when
detected in early stages.
More research is needed to show which breast
cancer facts are the most mandatory to include in
campaigns, which groups are women are more
responsive to these messages, the main
misconceptions that need to be addressed and the
extent to which these community awareness
campaigns are eﬀective in reducing breast cancer
burden.

77

Breast Cancer Awareness
References
1. Catalano R, Winett L, Wallack L, Satariano W.
Evaluating a campaign to detect early stage
breast tumors in the United States. Eur J
Epidemiol 2003; 18(6): 545-50.
2. Jacobsen GD, Jacobsen KH. Health awareness
campaigns and diagnosis rates: evidence from
National Breast Cancer Awareness Month. J
Health Econ 2011; 30(1): 55-61.
3. Glynn RW, Kelly JC, Coﬀey N, Sweeney KJ,
Kerin MJ. The eﬀect of breast cancer awareness
month on internet search activity--a comparison
with awareness campaigns for lung and prostate
cancer. BMC Cancer 2011; 11: 442.
4. Ferlay J, Soerjomataram I, Ervik M, Dikshit R,
S. E, Mathers C, et al. GLOBOCAN 2012 v1.0,
Cancer Incidence and Mortality Worldwide:
IARC CancerBase No. 11 [Internet].Lyon,
France: International Agency for Research on
Cancer2013. http://globocan.iarc.fr (accessed 1
Oct 2014).
5. Anderson BO, Cazap E, El Saghir NS, Yip CH,
Khaled HM, Otero IV, et al. Optimisation of
breast cancer management in low-resource and
middle-resource countries: executive summary
of the Breast Health Global Initiative
consensus, 2010. Lancet Oncol 2011; 12(4):
387-98.
6. Harirchi I, Karbakhsh M, Kasheﬁ A, Momtahen
AJ. Breast cancer in Iran: results of a multicenter study. Asian Pac J Cancer Prev 2004;
5(1): 24-7.
7. Mousavi SM, Mohaghegghi MA, MousaviJerrahi A, Nahvijou A, Seddighi Z. Burden of
breast cancer in Iran: a study of the Tehran
population based cancer registry. Asian Pac J
Cancer Prev 2006; 7(4): 571-4.
8. Montazeri A, Vahdaninia M, Harirchi I, Harirchi
AM, Sajadian A, Khaleghi F, et al. Breast
cancer in Iran: need for greater women
awareness of warning signs and eﬀective
screening methods. Asia Pac Fam Med 2008;
7(1): 6.
9. NaﬁssiN, Saghaﬁnia M, Motamedi MH, Akbari
ME. A survey of breast cancer knowledge and
attitude in Iranian women. J Cancer Res Ther
2012; 8(1): 46-9.
10. Mittra I. Breast cancer screening in developing
countries. Prev Med 2011; 53(3): 121-2.
11. Anderson BO. Understanding social obstacles
to early breast cancer detection is critical to
improving breast cancer outcome in low- and
middle-resource countries. Cancer 2010;
116(19): 4436-9.

78

Karbakhsh. Arch Breast Cancer 2014; Vol. 1, No. 3: 77-78

